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Outline

ÅIntroduction to Heel 

ÅIntroduction to Homeopathy

ÅThe immune system!  How do our products 

work?

ÅFour feet worth of (amazing) Heel products

ÅMy mission, that you all learn something new!

¤ And relevanté

¤ And that you never knew before
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Heel in the World

ÅEstablished in 1936 by H.-H. Reckeweg, MD

ÅLargest combination homeopathic manufacturer worldwide; 

one in two combination homeopathics are from Heel!

ÅThree of Heelôs subsidiaries feature manufacturing facilities

ÅHeel headquarters produces over 200 million ampoules 

annually

¤ Photographed for QC
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Heelôs World

ÅCorporate Office - Baden Baden, Germany

ÅHeel is represented in over 50 countries

Å10 subsidiaries

¤ USA 

¤ Belgium     

¤ Canada

¤ Brazil

¤ South Africa

¤ Germany

¤ Colombia

¤ Spain

¤ Chile

¤ Poland
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Vision

Building the bridge 

between homeopathy 

and conventional 

medicine

We achieve the vision of our 
company founder with passion 
and expertise, making Heel the 
global leader in the field of 
scientifically-based modern 
homeopathy as an integral part 
of medicine.

Our medications are easy to 
use and gently activate the 
body's self-healing powers - as 
intended by nature and 
requested by health care 
professionals and patients 
around the world.
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Welcome to Heel USA!
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Production Excellence

ÅProduction in USA since 1971

ÅNew Facility Spring of 2004.  50,000 square ft

¤ In house production, quality control and warehouse.

Å282 products in stock.

ÅRegulated by FDA as Pharmaceutical company

¤ Food Drug and Cosmetic act.

ÅNM Board of Pharmacy; No discrepancies found.

ÅFollows cGMP guidelines for validation
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A Professional Pharmaceutical Company

ÅHeelôs products are physician recommended

ÅMultiple dosage forms from topical to injection 

solutions

ÅQuality packaging, look and feel
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Scientifically Proven

ÅSupported by over 3 dozen scientific studies

ÅResearch continues for advancement of 

evidence based homeopathic medicines 
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Globalization  

ÅFormula updates for longevity of availability, performance 

and consistency

ÅRaw material sourcing from the best possible sources 

ÅSome ingredients grown in house. Quality control from 

soil to shelf
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What have you heard?

ÅñItôs energetic medicine.ò

¤ Yes and no.  More than just energy.  What is energy?

ÅñThereôs nothing in it.  No moleculeséò

¤ Classical vs. Heel combinations

ÅñIt gets stronger the more diluted it is.ò

¤ What does ñstrongerò really mean?
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Homeopathy continued

ÅñThe rules.ò

¤ One ingredient for you, another one for me

¤ No mint or coffee

¤ Donôt touch the pellets

- Heelôs tablets

¤ Challenges of choosing the right ingredient

ÅTimes are different

¤ Malnourished

- Todayôs spinach

¤ More toxic

¤ More complex diseases need more complex treatment
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Homeopathy -- A Brief History

ÅHippocrates, Celsius and Paracelsus advocated treating 

patients with remedies similar to their diseases.

¤ Hippocrates, 460 BC, outstanding figure in medicine

¤ Paracelsus, 1493 ñThe dose determines the poison.ò

ÅDeveloped and proposed as a new treatment approach 

by Samuel Hahnemann in the late 1700s 

¤ Barbaric modalities of the time

¤ G.W.

¤ Cinchona Bark

¤ Introduced the concept of ñsimilia principleò 

¤ Likes cure likes
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Law of Similars

Symptoms

-Fever

-Delirium

-Chills/Sweats

-Nausea

Treats these 

Symptoms

ïFever

ïDelirium

ïChills/Sweats

ïNausea

Quinine (cinchona) the plant

Quinine (cinchona) highly diluted
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Dilution

ÅHahnemann scale

¤Dilution to the tenth: X or D

¤Dilution to the hundredth 
(per cent): C

¤ 1X equals one part in 10

¤ 2X equals one part in 100 

¤ 3X equals one part in 1000
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Dilution continued

ÅDilution influences the effect the substance has on the 

patient  

¤ Low dilutions affect physical symptoms 

¤High dilutions (200x and above) can affect 
mental/emotional symptoms

¤Different dilutions of same substance can have 
different effects.

ÅDifferent ingredients at different dilutions needed for 

each person

¤Benefit of Heelôs combinations
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Heel Products Can Utilize Combinations of:

ÅSarcodes (from healthy 

tissue and organs)

ÅBotanical 

ÅMineral

ÅIntermediary catalysts 

(which play a role in 

metabolism)

ÅNosodes (from diseased 

tissue)

ÅZoological 

ÅVitamins
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Immunological Bystander Reaction (Heine 1997)

Antihomotoxic preparation
The D refers to different potentizations of
substances. D4 - D8 is a selection from a range
of D1 - D14

Absorption

Processing

oral s. c.
nasal i. v.
aerosol i. m.

Mediators which

activate ground

regulation

Macrophage

Major

histocompatibility

complex (MHC)
Differentiation of the

T-cells into regulating

Th3 with motif Motif formation
(5-15 amino acids) T-cell

(prolymphocyte)

Homing

Lymph node

Organotropism

Histotropism

e.g.
inflamed
joint

Similarity recognition

(Simile principle)

regulatory

lymphocytes (Th3)

Immunoglobulin-

producing B

lymphocytes

Clone formation in lymph nodes

TGF-�E
IL-4
IL-10

Suppresion of

the matching

Th1, Th2

Inflammation-promoting

lymphocytes (Th1, Th2)
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